



























































































































































































































































One value that the 2014 Skumatz Maryland study importantly introduces into the NEI
quantification involves the value that customers attribute to their increased “knowledge” and
“control over bills” by a weatherization program. In Maryland a typical percentage adder that
would capture this customer benefit would be set at 15.7% unto itself.>” Skumatz reported that
this value was a “high value NEB” which exhibited little variation within a program or between
measure types.”® Indeed, Skumatz notes, imparting knowledge to participants so that they know

how to “control their bills” is sometimes one of the primary objectives of an energy efficiency

program.”

? Skumatz reports in Maryland that her values have been discounted to one-half to one-fifth of the full value that
would be supported by current research. In other words, these values have already been discounted by between 50%
and 80%.
2 Skumatz Maryland, at 31.
 Skumatz Maryland, at 42.
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