
Presented to the Energy Efficiency & Sustainable Energy Board 
by Liberty Utilities and PSNH 

October 16, 2014 



Opower: Behavioral science is at the core of our 
company 
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Behavioral Science: A scientific discipline in which the actions and reactions 
of people are studied through observational and experimental methods. 
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How the comparison works 
» We Exclude Homes That: 

Are not the same Home Type 

Use a different Heating Fuel 

Are not of Similar Size 

Are Far Away 

Are Vacant 
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The Home Energy Report 
Normative Messaging 

Similar house benchmarking clarifies 
opportunity and motivates action 

Analytics 
Personalized, actionable insights 

Loss Language 
More impactful than 
prospect of gaining 
money 

Peer proof 
More credible than 
traditional marketing 

POPULAR 

Top 20 most popular in your area 
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PSNH’s Home Energy  
Report Pilot Program 
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Cost Effectiveness 

Primary Objectives 

Scalable Results 

Successful Messaging 

Program Effectiveness 

 To measure the program effectiveness on… 
 energy savings 
 enrollment in other energy efficiency programs 
 customer satisfaction (do they like the program?) 

 To test the effect of messaging on energy 
savings  
 

 To design the pilot program so energy 
savings and costs are scalable to the 
residential population 

 To implement a cost effective program  
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Pilot Program Design 
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Program Introduction 
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Neighbor Comparison Report (“Normative”) 
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Rewards Report 
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Program Website 



Initial Results 
Normative group significantly outperforming rewards 
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Total savings of over 700,000 kWh since mid-February 
2014 implementation 
Participant opt-out rate trending below Opower average 
Amazon and Habitat for Humanity rewards are popular 
Normative participants’ website engagement deeper than 

rewards participants 
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Initial Results 



Liberty Utilities - Gas  
Home Energy Report Pilot Program 
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Pilot Program Design 
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Program Introduction 
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Home Energy Report 
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Program Website 



Questions? 
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